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1. AIM
Our aim in this campaign is to highlight the vital role that fertilizers 
play in growing the volume of quality food that we need in Europe. 

We will address common misconceptions about fertilizer by 
emphasising its natural properties and its impact on food 
production. This campaign will illustrate how today’s sophisticated, 
quality fertilizers can help to deliver a responsible, efficient and 
sustainable solution to global food needs.
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2. APPROACH
In the first year, our campaign will comprise high-profile promotional 
activity leading up to a launch event in London for the designated 
‘Global Fertilizer Day’ on 13th October 2016.

The event will be supported by a portfolio of online and offline 
materials promoting infinite fertilizers and highlighting their natural 
properties - targeting a variety of audiences and challenging their 
perceptions.

Suggested elements include video, animation, campaign website, 
trade and consumer press, and a social media campaign.

The second year will build upon momentum gathered in year one 
and include greater involvement from farmers and the public.
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3. ACTIVITY

YEAR 1
We will engage our target audiences in debate across social media 
and through both trade and consumer press, to highlight our key 
messages:

1. Fertilizers are natural
2.  Infinite fertilizers are a vital part of environmentally friendly and

sustainable food production
3. Fertilizers enable sufficient production of high-quality, safe foods

Perfectly timed to sit between the launch of the Cool Farm Tool 
in early October and World Food Day on 16th October, Global 
Fertilizer Day will leverage interest in these events to highlight 
the role of fertilizer in linking farming to food.
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Event hub
A main event in London, near the offices of The Guardian to 
encourage attendance, will provide a central focus for the day:
•  Animation
•  Display panels
•  Speeches from representatives including members and industry
•  Video
•  Mascot to help develop a visual identity for the global day - and

can be useful if the concept is rolled out to schools, for example,
in future years.

The audience that we are targeting includes:
•  Fertilizer trade press
•  Food trade press (eg The Grocer)
•  Farming trade press
•  National press
•  Academia
•  MPs
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Endorsement 
As Bill Gates is an enthusiastic supporter of fertilizer, we propose 
creating an advertorial based around his comment that fertilizer 
is the world’s greatest invention. The content would elaborate on 
this comment and incorporate all other comments he has made in 
the press regarding the benefits of fertilizer. Once approved by the 
Bill & Melinda Gates Foundation, this would appear in supermarket 
magazines and other appropriate publications to raise awareness. We 
will also seek out other high-profile supporters whose opinions will be 
of interest to the public, and incorporate these wherever possible.

Resources
We will provide a suite of branded marketing materials that members 
and other organisations can use to support the campaign, including 
downloadable packs and sharable online content such as videos. 
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Animation
An engaging animation that celebrates the benefits of infinite 
fertilizers will be a key message on the website and can be launched 
throughout social media to spread the word.

A video seeding company is the best way to push views of our 
animation on social media, and really get the message out there on a 
global scale.

Website launch
We plan to create a new and exciting website - perhaps entitled www. 
naturalfertilizers.com - that promotes the campaign and Global Day, 
as well as encouraging debate, and includes resources available for 
download, such as sustainable agriculture information. The site 
would also educate on the benefits of infinite fertilizers, taking  sites 
such as World Ocean Day as inspiration. 
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POST-GLOBAL DAY

Website updates
Over time we would add more material to the education side  
of the site, and this has strong potential for development. Although  
a little late for 2016, it would be good to get schools involved for 2017 
and encourage them to organise their own activities using specific 
school-related campaign packs. By linking to a relevant part of the 
school curriculum, this could develop as a strong initiative.

Scholarship programme
Academic activities such as initiating a scholarship programme 
for PhD students would encourage positive publicity around the 
campaign. 
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4. RESOURCES
As a summary, we propose the following initial resources be 
developed to support the campaign:

1. Website
2. Video
3. Animation
4. Social media action plan
5. Planting packs
6. Posters
7. Leaflets
8. Bespoke branding
9. Press pack
10. Display panels
11. Local event marketing packs
12. Fact sheets
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5. SUMMARY
Our campaign employs our key messages in a variety of ways to 
spark debate and raise awareness with our audience. Using both 
online and offline channels will deliver maximum impact across all 
sections of our audience, encouraging widespread engagement and 
changing perceptions. 

Over time, we will incorporate more public and member involvement 
to create a high-profile event that will generate many different 
marketing opportunities.
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